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Voice search by the numbers

There were
35 times
more voice
searches in
2016 thanin
2008

40% of adults

By 2020, 50% currently use

voice search
at least once
a day

of searches
will be voice
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Voice search by the numbers

= \oice search is a growing trend ama;on alexa

around the world and a hot topic

= All major tech companies have
voice assistants, from apps to home

assistants/smart speakers

Hey Cortana
= |n 2076, Amazon's top-selling product
at Christmas was the Echo smart .
speaker with Alexa g

s
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More moblle devices = more volice search

KEY STATISTICAL INDICATORS FOR THE WORLD'S INTERNET, MOBILE, AND SOCIAL MEDIA USERS

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

I.476 3.773 2.789 Lk.917 2.549

BILLION BILLION BILLION BILLION BILLION

URBANISATION PENETRATION: PENETRATION: PENETRATION: PENETRATION:

o4% 50% 37% 66% 34%

* Hootsuite are. |




he tools aren't great linguists... yet

= Cortana is available in = Alexa only works in
14 regions and speaks English and German
8 languages:

= Chinese (Simplified): China

English: Australia, Canada, India,
UK, US

French: France, Canada
German: Germany
ltalian: Italy

Japanese: Japan
Portuguese: Brazil
Spanish: Mexico, Spain
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But Siri s getting pretty good

Australia Germany New Zealand

Austria Hong Kong (Cantonese) Norway

Belgium (Dutch, French) India (English) Republic of Korea
Brazil Ireland (English) Russia

Canada (English, French) Israel (Hebrew) Saudi Arabia (Arabic)
Chile italy Singapore (English)
China (Cantonese, Mandarin) Japan South Africa (English)
Denmark Malaysia (Malay) Spain

Finland (Finnish) Mexico Sweden

France Netherlands
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Switzerland (French, German,
ltalian)

Taiwan (Mandarin)

Thailand

Turkey

United Arab Emirates (Arabic)
UK

USA (English, Spanish)



And better is coming

= Google's voice recognition software now
‘speaks” 119 languages, including:
= Arabic
= Mandarin and Cantonese
= 10 languages for India

= This improves it's understanding of syntax
and encourages adoption

= Amazon is looking at supporting around
50 languages

* Baidu has a voice search project too!
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Where do the results come from?

Google results are
served from

= Siri
= Google Home

MORAVIA

Bing results are
served from:

= Alexa
= Cortana



SBut also...

: 1 }l
P Q ﬁe

WIKIPEDIA

The Free Encyclopedia

Reference
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What results show up and why?

= "Who is...." —results from Wikipedia
= "Who played..." "What movie..." —results from IMDB
= “Whatis..." —results from sites like Reference.com

= Queries not served by content from these sites are given
the number 1 result in the search results

= Common queries are questions and searches that include
‘near me”
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What voice isn't too good at...yet

= Apart from Alexa ordering from Amazon, ecommerce isn't there
yet —BUT this will be the biggest growth area in the coming months

= Understanding accents — with hilarious effects at times!

= Google and the others are working on ways to advertise in the
responses. Paid marketing will follow.
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Taking Advantage of Voice Search

How enterprises should respond to the trends
<
: ‘Q,'J
0”:%4
p:
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Anatomy of a voice search

= Longer search terms
= | ess likely to be one- or two-word phrases
= More likely to be questions or locally based searches

= More important to have natural language on your website,
In all languages!
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What do you need to consider?

Naturally written local language content

Types of content
Structured data

Mobile friendliness
Local SEO




Content Recommendations

= DO = DON'T

= Write how people speak = Use automatically

= Consider conversational translated content
search = Assume everyone is

= Look at how people use the same
language in each market = Obsess over short-tail

= Consider local listings and keywords
store locations

= Include FAQ content
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Types of content

* L ong-form articles
= FAQ content

= Specific content that answers user e
guestions

Frequently Asked Questions

= |_ocal business pages (one per location)

What's new Store & Support Education Enterprise
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L ocal SEO

= "Near me" is a common addition when using a voice query
= Appearing in the local listings will help you

apple near me $ Q

All Maps Shopping News Images Mare Settings Tools

About 101,000,000 results (0.85 seconds)

Apple Store - Find a Store - Apple (UK)

2 A
hitps://www. apple.com/uk/retail/ Chugh:rl"s"at::re “
Find an Apple Store and shop for Mac, iPhone, iPad, Apple Watch and more. Sign up ... Discover Shopping quntre Noryy,
inspiring programmes happening every day at Apple. Find out & " S
You visited this page on 02/11/17 ;:

Find a Store - Apple Store List i The Brahton Canta

Find an Apple Store and shop for Browse a list of every Apple Store 222 [a) g 2

Mac, iPhone, iPad, Apple Watch throughout the world and view See photos

Regent Street Meadowhall i :

Appg Store Regent Street opening Apple Store Meadowhall opening Ap p I e C h u rCh I I I Sq u a re

hours, contact information and ... hours, contact information and 2.8 %k Kk 137 Google reviews T ST
£££ - Electronics store in Brighton, England

Churchill Square Genius Bar Reservation
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Structured data

= Your developers can implement schema code to help with how
content is processed by voice assistants. Useful schema includes:
= Articles
= | ocal business addresses
= Product schema for ecommerce
= Reviews

= Knowledge graphs play a part, so getting all the code in place now will
help organic visibility AND voice in the future
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L et's talk article schema

= Can help you appear in the answers —prr—
box in Google

(=

All  Videos I New: 1 ing
311
* Place schema code around:
The Windsor Knot Tying Instructions
[ |
Pa ra g ra p h S 1. Start with the wide end of the tie on the right and
: the small end on the left. ...
" LIStS 2. Wide end over the small end to the left.
3. Up into the neck loop from underneath.
" Tables 4 Down to the left.
5. Around the back of the small end to the right.
- |ma g eS 6. Up to the center, towards neck loop
More items
= How To Tie A Windsor Knot | Ties.com
Base what you code on your local S g e

IN-country keyword research

WHAT QUESTIONS DO PEOPLE WANT ANSWERS TO?
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Moblile friendliness

= Mobile is now the largest driver of traffic across the
web

= Search engines are rewarding mobile-friendly sites
= Voice search is often mobile-based

= The speed of your website influences how visible
you are on mobile devices

= VVoice assistant apps link to search results too!
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UNIQUE
MOBILE USERS

i)

4.917

BILLION

PENETRATION:

66%




Closing thoughts

* [t's a hot topic and it's in its infancy

= BUT you can'tignore it and must start to think about your content
and how it will be found around the world on voice devices

= Your first step is understanding how people search in each market
you are in, and how they use language to ask questions
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Thank you

oban



